
How to use demand data for… SALES

Demand Expressions® are a measurement of the desire, engagement, and consumption of TV content, weighted

by importance: for example, actual content consumption like watching an entire episode is scored as a much 
more important expression of demand, than a simple “like” on a social network.

For further support, please don’t hesitate to reach out to
insights@parrotanalytics.com

Capitalize on Viewer Behavior for Negotiations

Business Questions:

• How can I show my content’s value to a SVOD platform in the absence of viewership data?

Though only the SVOD platform has access to their own viewership data,  Parrot Analytics’ 

demand measurement system captures billions of data points from a variety of sources that 

reflect the popularity of content, no matter if a title is only available on SVOD or also on linear 

platforms.  The data can be leveraged to determine the “audience stickiness” of two shows—

viewers who watch show x are likely to also watch show y.

Parrot Analytics’ Affinity Score uncovers a 

powerful link between content by 

demonstrating how many people who viewed 

one title, have also viewed another, as well as 

the strength of that relationship. The 

example on the right illustrates an exercise 

completed for a distributor selling their 

content to an SVOD. The demand for a show 

on this SVOD was calculated between the 

titles from both the distributor, and several 

of their competitors, resulting in a set of 

average affinity scores. These then enabled 

Parrot Analytics to prioritize the strength of 

each content relationship. 

By averaging these affinity scores, Parrot Analytics categorically proved the strength of the 

distributor’s content relative to that of its competitors.  By using this type of analysis it is 

possible to indicate which of a distributor’s TV shows are the best titles for an SVOD platform 

to license to reduce subscriber churn, which maximizes the value that can therefore be 

extracted from content negotiations.


