
How to use demand data for…

Demand Expressions® are a measurement of the desire, engagement, and consumption of TV content, weighted
by importance: for example, actual content consumption like watching an entire episode is scored as a much 
more important expression of demand, than a simple “like” on a social network.

For further support, please don’t hesitate to reach out to
insights@parrotanalytics.com

DISCOVERY & RECOMMENDATIONS

Business Questions:

• How can an SVOD platform promote the right shows to the right people?

A key method of reducing subscriber churn is to ensure viewers continue watching new shows 

on the SVOD platform. However, the sheer amount of content on a platform can make it 

difficult for subscribers to discover something they want to watch, so a successful SVOD 

platform needs to have a method of recommending content to its subscribers. By delivering 

the right content to the right people at the right time, SVOD platforms can keep subscribers 

engaged.

Parrot Analytics has a sophisticated discovery and recommendation algorithm that not only 

includes data on what viewers watched on the platform, but also incorporates content 

popularity in the market and metadata about the titles. This data all contributes to more 

accurate recommendations:

• Viewer data from the SVOD platform allows personalized recommendations to be curated.

• Demand data is used to recommend the most popular content in a certain market and

allows recommendations to be made for new subscribers.

• Metadata is the basis of the content-based component of recommendation (if a viewer

watches many crime dramas, other crime dramas will be recommended).

Curating a Discovery & Recommendation Engine

Parrot Analytics used this recommendation 

engine to promote titles to users on an SVOD 

platform from November 2016 to January 

2017. Compared to the control group, users 

in the Parrot recommendation group 

watched more content on the platform, 

indicating that the recommendations helped 

them find new shows. Note that the two 

groups were nearly equal in October, before 

the campaign ran, and both fell in December 

and January because of the holidays.

Please refer to our Best-in-Class 

Recommendation & Discovery Algorithm 

sheet for more details about the system.
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