
How to use demand data for… PROGRAMMING

Demand Expressions® are a measurement of the desire, engagement, and consumption of TV content, weighted
by importance: for example, actual content consumption like watching an entire episode is scored as a much 
more important expression of demand, than a simple “like” on a social network.

For further support, please don’t hesitate to reach out to
insights@parrotanalytics.com

Identifying the Best Monetization Strategy For Content

Business Questions:

• Will my content fit best on an AVOD or SVOD platform?

• What content characteristics does my new title have?

Deciding how best to monetize content has become more challenging as the options have 

increased. Instead of simply releasing one episode a week on a linear channel, shows can be 

now released all at once or episodically, on linear or online via AVOD, SVOD, or TVOD platforms, 

at any time. A title may do better if distributed in a certain way, and so establishing a 

framework to make this decision is critical to your monetization strategy.

A company distributed content via both AVOD and SVOD platforms, but struggled to determine 

which titles should go on each platform. They consulted with Parrot Analytics to create a 

quantitative methodology for making this decision. By studying the various factors affecting 

whether a show would do best on the AVOD or SVOD platform, Parrot Analytics analyzed 

multiple dimensions to build from the ground up a composite score that ranks titles based on 

their likelihood to succeed on SVOD vs AVOD environments. Following this methodology, the 

show’s fit on AVOD or SVOD was determined.

As an example, one question asked “Is the subject ephemeral (news, sports, livestreams, etc.) 

or timeless (fictional series, documentaries, etc.)?” To provide context, the average demand 

following the premiere of these types of shows were plotted over a year:

As expected, ephemeral content fell in popularity relatively quickly, meaning that it would do 

best placed on an AVOD platform. In contrast, timeless content has higher demand and 

maintains it for longer and so would appeal to an SVOD audience, who can access this 

content anytime. The type of title was only one of the many factors that can affect the 

monetization strategy; demand studies like this reveal the impact of these decisions.
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