
How to use demand data for… MARKETING

Demand Expressions® are a measurement of the desire, engagement, and consumption of TV content, weighted
by importance: for example, actual content consumption like watching an entire episode is scored as a much 
more important expression of demand, than a simple “like” on a social network.

For further support, please don’t hesitate to reach out to
insights@parrotanalytics.com

Optimize Social Media Campaigns

Business Questions:

• How can I assess the effectiveness of my social media marketing spend consistently across
different networks, using the same metrics?

By using Parrot Analytics’ demand data, the return on investment by platform can be 

calculated to understand what the most effective marketing tactics are for any given title 

in any given country. In the above example, platform C was most effective at generating 

content demand per marketing dollar spent. 

Social media campaigns launched for content drive buzz and overall popularity.  Since Parrot 

Analytics tracks the demand of shows—inclusive of social activity—on a daily basis, the data 

can divulge the effectiveness of social investments.

Through this exercise, the 

pay TV network discovered 

that campaign #5 on 

platform C was most 

effective in terms of 

demand,  followed by 

campaign #7 on platform B.

Based on this, they could

identify which elements of 

marketing people 

responded to well and 

emulated those strategies 

for future social media 

campaigns. 

Campaign# Platform Percentdifference fromthebaseline

The below example illustrates an exercise completed for a pay TV network.  After a show’s 

premiere, the network ran nine marketing campaigns on three social platforms. The demand 

for the show during each campaign was divided by the spend to calculate the demand ROI.  

The results from the first campaign were treated as the baseline and the 

percent difference found for the other eight campaigns.
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