
How to use demand data for… MARKETING

Demand Expressions® are a measurement of the desire, engagement, and consumption of TV content, weighted
by importance: for example, actual content consumption like watching an entire episode is scored as a much 
more important expression of demand, than a simple “like” on a social network.

For further support, please don’t hesitate to reach out to
insights@parrotanalytics.com
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Weeks Before Premiere

Effect of News Events on Demand

Demand News Events Official Releases

The Effect of PR Buzz on Content Demand

Business Questions:

• What is the effect of news about my show on its pre-season popularity?

While paid marketing is done with the goal of increasing demand for a title, especially before 

its release, unpaid media also has an effect on its popularity. This unpaid media can be in the 

form of news stories or gossip, which gets people talking about a show before it has aired. To 

see the effect of these types of events, the demand for a title in-between seasons was plotted 

along with major news events related to it.

Of course, the content of the news stories also matter: both good and bad publicity will cause 

demand to rise as people discuss it. However, bad press will eventually lead to lower demand 

as people engage in fewer demand activities such as downloading/streaming the title.

Parrot Analytics provides both pre- and post-season demand to enable content marketers to 

assess how well the paid and unpaid media for their series is affecting its popularity.

Season Premiere

+96%

+147%
Trailer

+38%

On average, news stories 

caused a 43% week-on-week 

increase in demand, which 

was greater than the 

increases for the past 

season finale (30%) and 

trailer (38%). 

The series of weekly stories 

during the seven weeks 

before the season premiere 

likely helped (along with the 

paid marketing happening at 

the time) the first episode to 

nearly double the pre-

season demand. 
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